Social Networking: Basics

Learn how to navigate the new generation of social media websites including Twitter, LinkedIn and Facebook.

Introduction to Social Media
What is Social Networking? 

Common Craft video: http://www.youtube.com/watch?v=6a_KF7TYKVc
A social network service focuses on building and reflecting social network or social relationship among people, e.g., who share interests and/or activities. A social network service essentially consists of a representation of each user (often a profile), his/her social links, and a variety of additional services. Most social network services are web based and provide various ways for users to interact, such as e-mail and instant messaging services.   (http://en.wikipedia.org/wiki/Social_network_service) 

Personal Information

· What are you going to share? What are you going to hold back?

· The concept of personal brand- also online reputation management or personal positioning. 
· What do *you* have to offer in the workplace and on the Web?

Getting Started 
Usernames
Great Usernames ( Use your name if you can):

LuLuGrimm (real name Lisa Grimm) nickname

PRMoxie (real name Mary Lower) memorable

MNHeadhunter (real name Paul DeBettignies) describes the kind of content he creates

Not so great choices:

pjbfcp (real name: Pete Barry) difficult to remember

l1br4r14n (real name: Jonathon Smith) too many numbers and characters

megcanada02 (real name: Meg Canada) includes a year, not a good idea
Passwords

	Do:

Choose a password that is at least six characters long. 

The license plate rule: take a phrase and try to squeeze it into eight characters, as if you wanted to put it on a vanity license plate.

Pick several small words, separated by punctuation marks of some kind.
Put a punctuation mark in the middle of a word: ``vege%tarian''.
	Don’t:

Use words in any dictionary. 

Use your user name. 

Use your real name. 
Use your spouse's name.




Profile photos- be consistent across networks and choose photos that are clear and representative of you
Twitter (http://www.twitter.com) 
Hennepin County Library’s tweets can be found at http://www.twitter.com/hclib. Follow us.

You can reply to a message on twitter from hclib by beginning it with @hclib 

Retweet (RT) a message to share it with people who follow you (like forwarding an email
message) 
A hashtag allows people to follow a trend. Add it when you want to be part of a conversation or meme. @hclib I love my local library #library

A list lets you organize people who’s tweets you enjoy reading.

You can direct message (like emailing someone).

Facebook (http://www.facebook.com)
Individuals use Facebook profiles to share information, pictures, links and videos, to connect (and reconnect) with friends, for gaming, for communication and for educational, professional and philanthropic networking. 


Businesses use Facebook pages to share information, to promote their brand, to communicate with customers and to market products, events and services. 


Privacy settings: http://www.allfacebook.com/2009/02/facebook-privacy/

LinkedIn

Professional Networking: how are you linked to your Connections? Profiles act as online resumes and complement the traditional business networking that takes place at conferences and meetings.

	Dealing with the rest of the web. What to do when people post/ say stuff about you that isn’t good:
Remember- 

Timeliness

Tone 

Influence

(from http://www.wired.com/dangerroom/
2009/01/usaf-blog-respo/)
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